IntefGa_ilactic Iinbibing &

Exploring Untapped Markets and Innovation Frontiers

Colleen MclLeod Garner

Director of Sales West- Casa Azul Spirits



Let’s Talk The New Space J
Economy

Commercial Space Travel, Space Tourism, and Space Habitats



Commercial Space
Travel

Definition and overview

Current players and technologies

Market analysis and growth prospects

Potential collaborations and partnerships
for alcohol companies
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telecommunications and Earth
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Current Players
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Current Valuation- @$429B (2022)
Projected to reach $1 Trillion

In billion USD
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Space Tourism

Definition and overview

Market segmentation (e.g., luxury, experiential)

po

Consumer behavior and preferences
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Types of Travel

SUB-ORBITAL

Reaching Earth’s Atmosphere, and
then returning

Duration- 3-4 hours

Virgin Galactic, Blue Origin, and
SpaceX

Warming up- several other
companies building capabilities

ORBITAL

« Travel around Earth, and then
returning to Earth

*  Duration- depends on which orbit

«  Several companies building
capabilities

LUNAR AND BEYOND

+ Traveling to the Moon, and then
returning to Earth

» Duration 3-4 days

+ Traveling to Mars, and then
returning to the Earth

«  Duration 6-7 months, with current
technology

+Technology changing rapidly to
lessen the time







Space Habitats

» Definition and overview
» Current projects and future projections

» Lifestyle considerations and opportunities for alcohol
consumption

» Potential for long-term partnerships and investments




Expected Tiers
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Summary:
InterGalactic Imbibing™- Bridging the Gap

Commercial Space Travel-

Innovation in Product Development

Space Tourism-

Partnerships and Collaborations

Space Habitats-

Risks and Mitigation







Thank You

Colleen McLeod Garner- MBA
Director of Sales- West at Casa Azul Spirits |
Executing high-impact national, global, and ga...
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